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Abstract. Information and marketing support of both business and government is an important condition for the development of comprehensive links between regions (regions) of a country and between regions of border countries in the framework of transfrontal economic collaboration. The exchange of information and the use of marketing tools will help to improve the effectiveness of such collaboration, but it will be almost impossible to do so without the organization of modern institutions. Focusing on the feasibility of creating and operating information and marketing centers in Ukraine is a topical issue in modern international economic relations at all levels of government. Instead, the issues of organizing information and marketing support are still insufficiently worked out. Particular attention is paid to the use of information technology in the marketing component in the activities of the information and marketing centers.
The experience of state, regional and local organizations, institutions and agencies shows the lack of a single comprehensive integrated information policy, which would be based on marketing principles [1]. The competitiveness of both small individual entrepreneur and large businesses depends on the level of information support for their activities, including timeliness and reliability of information, proper processing and analysis, rational selection of information and marketing tools and management decisions.

Problems of information and marketing support of both enterprises and public administration bodies at all levels has been the subject of research by many scientists. The state authorities of many countries of the Community of Independent States (CIS) also drew attention to this. Thus, in 2001, the Interstate Program for the Creation of a Network of Information and Marketing Centers for the Promotion of Goods and Services on the National Markets of the CIS Countries was approved by a decision of the CIS Council of Heads of Government [2]. According to this program, Russia, Belarus and Ukraine were to establish an interstate information and marketing center for the promotion of goods on national markets by the end of 2005 (later, in 2006, Kazakhstan would join, and in subsequent years other CIS countries). However, this task remains unfulfilled due to various subjective and objective circumstances, and in 2020 the Draft Law of Ukraine of 18.06.2020 appeared №48 “On withdrawal from the Agreement on Collaboration of the CIS Member States in creating, use and development of the interstate network of information and marketing centers for the promotion of goods and services on national markets" [3]. Thus, due to political factors, the promising project, which envisaged GDP growth for the participating countries by 15%, was not fully implemented in Ukraine. 
Instead, in recent years, another example for Ukraine has been the support of foreign economic activity of small businesses in the European Union. In developed countries, companies before investing abroad compare the economic conditions of doing business in different countries. The objects of study of the situation are the "investment climate", which includes the diagnosis of infrastructure, taxation, scientific and educational potential – all of which will influence the right decision to invest. Note that even for export-import operations it is necessary to study the market of the partner country, which is a difficult task for small businesses [4].
Regarding the situation in the direction of information and marketing support of transfrontal economic collaboration (TFEC), it is unsatisfactory. Regional and local authorities do not have the necessary information on the structure of the markets of the border regions of the TFEC member countries, which necessitates the creation of a modern information and marketing center (IMC), which would deal with: studying and forecasting demand for regional industry goods and services. relevant initiatives by local governments to ensure a balance between supply and demand; formation of a bank of business ideas and their expert evaluation; study of supply and demand in the markets of neighboring partners; research and forecasting of the structure and vectors of business activity of TFEC subjects.
The main tasks of the IMC should be: a) streamlining the procurement system at different levels of budgets; b) stimulating the socio-economic development of the regions and territorial communities of Ukraine; c) intensification of interregional and international economic collaboration; c) research of branch markets, balancing and forecasting of supply and demand; d) support and promotion of entrepreneurship; e) study of the structure, directions, forecasting of trade flows and logistics; f) building an effective mechanism for regulating the region's economy.
The implementation of the tasks of the IMC determines the formation of the system with the separation of components and their gradual implementation. At the first stage, the web portal and the Internet search engine are selected, and then communication lines and information transmission channels are formed. They are a bridge that provides interaction with the external environment and access to information resources and the presentation of the IMC on the Internet. The next element (stage) of the system consists of support components grouped into three blocks. With the help of the first block, marketing information is collected, processed and provided, ie marketing, documentation and sales functions are performed. The second block provides the activities of the IMC through personnel, financial, accounting and other processes. Within the third block, information-analytical and training services are provided, ie consulting, information and analytical functions are performed. The third stage is to ensure information security at all stages of the IMC system. This is a state of security of data processing and storage systems, which ensures the confidentiality, availability and integrity of information.
For the example of Ukraine, the European Union pays a lot of attention to the development of a single electronic information portal. The most important requirements for filling a single EU portal are: compliance with the real needs of users (not to be addressed simultaneously to all and for no one), reliability, completeness, accessibility, quality (cross-border information, comprehensibility for Europeans in terms of language and culture). It is also advisable to take into account the scale of the problem and the size of the target audience for which information may be needed, because there are areas for which it is necessary to more effectively organize the work of information exchange at all levels, including the TFEC.
It is expedient to dwell on the use of information technology in making marketing decisions in the context of the IMC. Such technologies include tools such as marketing research and automation of marketing activities. Marketing automation is the use of a software platform to solve marketing problems facing marketing research, which will increase the overall effectiveness of marketing activities. Foreign practice offers the following categories of marketing automation software: 1) marketing intelligence allows you to more accurately influence potential consumers and carry out targeted marketing influence; 2) marketing automation allows the management of consumer awareness and interests in relation to products to exercise marketing influence on the principle of complexity, ie from the beginning of the advertising campaign to the time of sale and after-sales service; 3) advanced workflow automation allows marketers to increase the supply of accurate data to users in a short period of time [5].
Conclusions
Therefore, it is hoped that the authorities in Ukraine in the near future will create conditions for the development of enterprises, international business and TFEC. To do this, it is necessary to create an IMC, in which the information and marketing factor will be important and supportive to improve the efficiency of enterprises, organizations and authorities at various levels. Note that the practical use of marketing, and in particular its main component – marketing information system in the development of strategies for socio-economic development will optimize resources in order to clearly respond to changes in the structure and benefits of markets.

We are confident that the use of information technology in making marketing decisions in the activities of the IMC will ensure the effectiveness of the marketing component in the activities of the center, increase productivity of its employees, and most importantly – will combine the interests of all stakeholders of the IMC.
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