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The article is devoted to the analysis and substantiation of application of elements of sociodrama and psychodrama as forms 
of modern educational technologies with the dramatic role-playing component in education. 

The theoretical and practical aspects of sociodrama and psychodrama have been considered. The concepts of “psychodrama” 
and “sociodrama”, basic principles, roles, basic techniques, phases of psychodrama have been determined. The author has 
analyzed the main directions of psychodrama. The advantages of using elements of psychodrama and sociodrama for teachers of 
the institutes of higher education training have been grounded. We believe it is appropriate to use the elements of psychodrama 
and sociodrama to train teachers of the institutes of higher education due to a number of advantages, namely: psychodrama 
works with real situations of life and human activity, that is as close to reality; the process of psychodrama takes place not in 
refl ection, and action, which, in turn, allows to use not only intelligence, memory, perception, but also emotional and sensual and 
body-movement components of human behavior. It has been noted that any modern pedagogical technology of training is unable 
to form teachers of the institutes of higher education as professionals of high level if they professionally and personally are not 
ready for it. 

Key words: modern pedagogical technologies, teachers of the institutes of higher education, training, sociodrama, psychodrama, 
roles in psychodrama, technics in psychodrama, phases of psychodrama, directions of psychodrama, psychodrama in education.
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Natural decrease in absolute number of applicants as well as reforms of educational system in Ukraine, which include 
reducing number of higher educational institutions, raise an important issue of quality of educational services. They should meet 
not only social and collective (corporate) but also personal needs. Unlike social and corporate dimensions, study of personal 
satisfaction with the quality of educational services is rather impossible without consideration of subjective value judgments 
of the end consumers. The article is based on the results of sociological survey done by Social and Psychological Service 
of Uzhhorod National University in 2013-2914 academic year. The research results demonstrate pretty high level of students’ 
satisfaction with the services provided by the University. Most of the students have chosen this University because of availability of 
needed specialties and opportunity to get good knowledge. These represent their notion about high quality education. In general, 
respondents tend to estimate the services directly c onnected to educational process higher than those related to logistical support. 
Older students are more critical than their younger colleagues.   

Key words: educational services, quality of educational services, level of satisfaction, research. 
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