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One of the complex concepts operating in modem phraseology and language
theory is the notion of gender. Being a product of culture and social relations,
gender is actualized in different contexts of communication and is represented in
all layers of the language system including phraseology; however, the integral and
comprehensive research of gender stratification in language has not been
implemented yet.

The interpretation of language as an anthropocentric phenomenon is now
regarded as one of the leading trends in linguistic development in the XXI century.
This approach allows investigating and solving the general theoretical problems of
“people and language” and “language and culture” in a more balanced way taking
into account all aspects of the objective manifestations of a person “in language
and through language” [1, p. 38]. In this regard, the most important culturally
significant fragment of reflected reality is the image of a person and hisher male
and female hypostasis, his/her gender attribute.

The study of idiomatic systems of various languages, particularly English, from
the gender viewpoint it possible to better understand history, culture, psychology
and the world outlook of people, thereby making communication clear and
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effective. Therefore, the identification of the essence of gender concepts “man”
and “woman” through the analysis of English idioms actualizing them is a topi
task in linguistics. These notions occupy one of the main places in the idioma
world picture as they are connected with the gender aspect of language providing
insights into the overall gender world picture and thus better understanding the
real-world language pictures orienting behavior of men and women in society [3, p.
16).

The aim of the present study is to consider idioms denoting the notion *man”
as the result of gender differentiation in English.

English idioms representing a man on the basis of any physiological features
are not very numerous, including: (as) strong as an ox (cAnbHWR, 5k GWK); a weak
sister (cnaGax); (as) weak as water (cnabax); (as) tough as a fencing wire (ayxe
i), sound in wind and limb (y Biawinii bianawifi copmi).

In English phraseology, a man is characterized by the following external
characteristic features: 1) nice: (as) good as pie (aye XOpOLM, CUMNATSHMR,
MUunWA); @ ring-tai(ed) roarer (xnoneus o TpeGa); 2) dressed up: (as) gaudy as a
peacock (awpsipkeHui, npusenypenwi), @ Silk stocking (POSKILHO onsrHeHMA
“onosik, Gara); 3) with whiskers and beard: Newgate fiill (6akenGapan i
Gopona); mutton-chop whiskers (GakenGapaw) [2, p. 535, 569, 733].

In English, idioms denoting “man” express the following negative
characteristics: 1) chatterbox, rake, babbler: a hot-air artist (6asika, XeansKo), a
gay cat (wapHoTpaTHuK XuTTs), artful dodger (poRCET), a gay dog (rynseica,
HenyTAUWA), a sad dog (secenyw, rynsika), night owl (HidwwR rynsika), go the pace
(MapHoTpaTHuk XorTTs); 2) conceited dandy, loafer, impudent person: (as)
independent as a hog on ice (camoBneaHeHM, poaB'maHW, Haxaba), holier than
thou (camoagoBONeHMi, 3aposyminui), lounge lizard (wepoba, rynsika), a public
hound (niofuTens camopeknamw, Xsanko), Jack Homer  (camosgoBonenit
xnonuk), weary Willie (HepoBa, Aapwoia); 3) womanizer, squanderer, spender,
brawler: an ass with two panniers (<ocen 3 IBOM KOLUAKaMM», HOTOBIK, O AZe
nig pyky 3 AsoMa XiHkaMw), a fighting cock (3atiska), yellow dog (NpoRacaiT;
nigna, Gosryanuea nionua), a coal-oil Johnny (WapHOTaTHK), & four-letter man
(HM3bKOMPOGHMA TWN,  3aaupaKa), & strong-amn man (xynifaw, rpomna,
ronosopis); 4) devil, Satan: the black man (anwii ayx, ansson), the (old) gentleman
in black («mXewTribMen y sopHoMy», Ausson, catawa) lord Harry (awseon,
cataka), the wicked one (auseon, carana); 5) stupid person, simpleton: an easy
touch (npocrak, poaasea, HenoTena), big Stif (kpyrmui Aypess), Tom ool (ypeHs,
Goaayp), lost of wits (verioymkysaTai), Rip Van Winkle (siacrana nioana)

Idioms with the component “man’ are not homogeneous in their semantics. On
the one hand, the man is described as a strong, experienced, talented and gallant
person which is manifested in the following set phrases: the man of the hour
(fepoi as); a man of parts (piGHAA, TANAHOBHTMA HONOBIK); a man of the world
(nionuHa, Hagvewa AoCBinOM, SKa BTPaTANa iniosil; GyBanui Honosik), a marked
man (suwa, BigoMa nopuka); a man of iron (NOAKa saniaHoT Boni); a broth of a
oy (cnasHuii xnonews, MonoReUs, MonopuuHa); the blue-eyed boy (ymiobneHeus,
ioBAMMK); the man of destiny (oGpaneus 4on); a man of his hands (xopoGpui,
MyKiA 4onOBiK); play the man (OEOMUTH CEGe, MHATU 5K TUHHTS YOMIOBIKORI); @
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man's man (cnpaswwifi onosik); one of Nature's gentleman (icTaAA
[KEHTTIbMEH, MIOQUHA GE310TaHHOT NoBEAHKM).

On the other hand, some idioms contain a negative evaluative component: a
man about fown (GaraThh rynbsica, MApHOTPATHWK XTTs); & bad man (NXoiR,
ronosopis, 3akopeHinui 3nouuHeus); a confidence man (adepucr, waxpai), @
‘broken man (oronolueHwii 103a 3aKOHOM; rPAGIKHK, PO3GIAHWK); & gentleman of
fortune (nipar, posGiiH)

‘The English idioms under consideration reflect the complex system of gender-
related evaluations and value preferences of English society. The analysis of
idioms expressing the notion “man” in English allows distinguishing a set of
features that are attributed to a man in the English language. The intemal form of
idioms contains elements of the national cultural plane since idioms are based on
an imaginary representation of reality, reflecting the historical and spiritual
experience of the language group associated with its cultural traditions.
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